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So here we are with another 

Throne Speech, a new budget 

and a government that ap-

pears to have moved beyond 

coalition threats and pro-

roguement. I’m almost afraid 

to write about the economy, 

since the last article on the 

same topic was immediately 

followed by the crazy Decem-

ber crisis on Parliament Hill. 

But let’s give it a whirl… 

According to a recent survey 

by the Canadian Chamber of 

Commerce, business is adopt-

ing a “wait and see” attitude 

to the budget. Perhaps of 

greater concern is the mutter-

ing south of the border about 

protectionism. 

This morning I watched news 

clips of President Obama stat-

ing that he doesn’t want to 

incite trade wars through pro-

tectionism. And yet, today the 

Canadian Chamber of Com-

merce website includes a let-

ter about the “Buy American” 

provision and what that could 

mean for Canadian business. 

On Feb. 3rd, the US Congress 

passed a bill attaching “Buy 

American” provisions to steel 

and iron used in public build-

ings and public works. Similar 

amendments are expected on a 

number of fronts, including 

manufactured goods, health  

info technology and on 

stimulus money flowing 

from the federal to state 

level governments. 

The Canadian Chamber 

recommends that Canadian 

companies involved in the 

US procurement market 

encourage their suppliers, 

customers, and parent com-

panies to contact their local 

Senators and speak out 

against protectionism at-

tached to the stimulus bill. 

And while protectionism 

and retaliation will only 

delay economic recovery…

as we’ve learned to our re-

cent national chagrin, 

there’s no predicting the 

actions—and reactions—of 

governments these days. 

On the Canadian budget-

ary front, here are a few 

highlights that seem perti-

nent to our interests. I offer 

these without comment…I 

guess we’ll have to “wait 

and see”. 

• Permanent elimination 

of tariffs on a range of 

equipment and machinery 

for Canadian industry (to 

the tune of 400 million in 

savings) 

…….continued on page 2 

The Chamber would like to 

welcome our newest   mem-

bers: 

∗ Cardel Custom Homes 

∗ Mississippi Golf Course 

∗ Comfort Pro 

∗ Kirk Armstrong 

∗ Cavanagh Construction 

∗  

Nominate Someone for 

Business Person of the 

Year! 

How? Print a nomination 

form from our website 

www.cpchamber.com 

Why? Because excellence 

should be celebrated. 

When? The winner will be 

announced at our AGM on 

March 26th. 

CALL FOR                

DIRECTORS 

We are currently ac-

cepting applications 

and nominations for 

the position of Direc-

tor for our Board. 

Directors attend 

monthly board meet-

ings, help plan func-

tions and chair or par-

ticipate on commit-

tees. 

Committees requiring 

extra help include 

Membership, Golf, and 

Communications. 

 



No matter how cold it gets outside 

we just can’t seem to slow down our 

chamber! 

I would like to introduce two new 

faces to our office, Jim Riva and Julie 

Argue.  Jim & Julie may be familiar 

to some of you as they are very well 

known throughout the Almonte com-

munity.   

Jim is assuming the role of Tourism 

Coordinator in our office. Jim was 

the Promotions Coordinator for Mis-

sissippi Mills and holds an Economic 

Development Certificate. 

Julie Argue is assuming our Event 

Planning role—with more and more 

internal and external events we 

needed someone who can focus exclu-

sively on pre-planning and providing 

our membership with valuable and 

entertaining get-togethers. Julie 

grew up in our area and has called  

Almonte home for several years. She 

is the former Manager of the Missis-

sippi Mills Chamber.   

Together with Marion, Christine, Jim, 

Julie and myself I believe the Cham-

ber is in the best position it has been  

ever been in!   

We are currently working on numer-

ous activities and we will be contact-

ing all our members to update our 

files and ask how we can improve our 

services.   

Please remember to register for our 

February 20th Accessibility Breakfast 

at the Waterside, 8 to 10 am. The fee 

is $20 for members and $25 for non-

members.  The new legislation will 

affect most businesses! 

 

sharyl@cpchamber.com, 257-1976 
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Tourism & Branding Update 

Guide, it is not too late. To make your 

mark in this year's Guide, please con-

tact AEmilia Jarvis at the Canadian’s 

office 257-1303. The deadline for adver-

tising in the 2009 guide is the end of 

February.  Did we mention that 30,000 

copies will be distributed this year and 

one goes to each Carleton Place home?  

For more information about this year's 

Community Guide, contact the office.  

Carleton Place Branding Initiative  

Carleton Place is getting close to being 

branded!  The Tourism Team reviewed 

an interim report on the status of the 

branding positioning research.  The 

tentative schedule includes presenta-

tions to the community with feedback 

as to the branding process, concepts and 

research beginning the latter part of 

February. The target date for Council's 

final approval of the logo and tag line 

and official launch is the end of April.  

Tourism Destination Project 

25 Ontario communities have, or are in 

the process of completing this de- 

        ….continued on page 4 

• 13 billion in additional flexible 

financing for CMHC,  the Business 

Development Bank and Export Devel-

opment Canada 

• Increased credit and loan limits 

for small business 

• Financing support specifically for 

the purchase of business vehicles and 

equipment 

• Support for farm, tourism, con-

struction and forestry sectors 

• Increased access to research ini-

tiatives for small and medium sized 

businesses over the next 2 years 

 

•     Money for municipal infrastruc-

ture, worker assistance, environ-

mental initiatives, home renos and 

potential parental benefits for the 

self-employed. 

Ottawa Home & Garden Show – 

March 26 – 29 

Our presence at the Ottawa Home 

and Garden Show is approaching 

quickly.  We have a 10 x 10 foot ex-

hibit space reserved with the exhibit 

design being developed this month. A 

notice requesting volunteer support to 

staff the exhibit will be to you shortly. 

We ask you to seriously consider tak-

ing one half-day to help staff the 

booth. We require a minimum of two 

people to staff the booth at all times 

while three is preferable. Jim will be 

present throughout the event to coor-

dinate and support the volunteers.  

Give Jim a call at the office for more 

information. 

Community Guide 2009  

This year's Community Guide is being 

produced by the Ottawa Regional Me-

dia Group (ORMG).  The writing will 

be completed in the next couple of 

weeks and the Guide will be available 

in late April.  If you have not already 

committed to an advertisement in the 

Visitors’ Guide  

Advertising  

on sale now! 

Please contact AEmilia Jarvis 

257-1303 or                              

aemilia.jarvis@metroland.com 

Feb. 16th for Family 

Day 

“All our dreams 
can come true, if 

we have the   
courage to pursue 

them.” 

Walt Disney  

...Message Cont’d 



Upcoming Events: 

February  16th—Family Day  please visit www.on.gov.ca to find 

out how Family Day affects your business.  Family Day is a pro-

vincial holiday not a federal  holiday. 

February 20th - Accessibility Breakfast, Waterside. Our guest 

speaker is a specialist on Accessibility.  Come and learn about On-

tario’s new Accessibility Legislation and how it will effect your 

business!   

March 26th - AGM, Guest Speaker—Perrin Beatty, Business Per-

son of the Year and More! 

March 26th to march 29th—Ottawa Home & Garden Show, if you 

are interested in representing Carleton Place at our booth and 

would like to volunteer some time, please contact our office! 

April—2009 Visitor Guide release 

175 Bridge St. 
Carleton Place ON K7C 2V8                      

Phone: 613– 257– 1976 
Fax: 613-257-8170 

Email: manager@cpchamber.com 
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throughout New Orleans. Similar tech-

nology can be used for strategic and tac-

tical military operations. 

ImStrat offers clients consulting and 

project management services in the fol-

lowing areas: 

• Software development support 

• Defence research and development 

•  Operational intelligence, surveill-    

ance and reconnaissance implemen-

tation 

 

Other services include operational sup-

port in establishing baselines, change 

detection and real-time (or near real-

time) geospatial data analysis. Terrain 

analysis for strategic and tactical opera-

tions, image processing, image map pro-

duction, feature extraction and highly 

specialized training support round out a 

full complement of knowledge services. 

After working in the Canadian military 

for 18 years, owner Tom Last decided to 

offer his expertise commercially. Im-

Strat is entering its 12th year of opera-

tion in 2009, and business is booming. In 

fact, business has been increasing stead-

According to a recent series in the Ot-

tawa Citizen, surveillance, data cap-

ture and imaging capabilities are sim-

ply a fact of modern life. If you were in 

any doubt, visit www.imstrat.on.ca and 

watch the opening video—it demon-

strates the precise capabilities a mar-

riage of satellite imagery and geospa-

tial intelligence delivers to its clients. 

ImStrat is the perfect example of a 

small company competing in a global 

market. As specialists in geospatial 

intelligence analysis, they offer a full 

array of services and products around 

that central theme. Specific expertise 

in a clearly defined niche market, com-

bined with state-of-the-art software 

customizable to client specifications 

makes for an impressive business offer-

ing. 

What is geospatial intelligence? It is 

the ability to hone in precisely on a 

specific geographic area for a specific 

purpose. For example, a combination of 

satellite imagery and geospatial soft-

ware let analysts track the onslaught 

of Hurricane Katrina, along with the 

progress and egress of flooding 

ily since day one, but particularly after 

9/11. With five full-time employees, 

ImStrat hires consultants as needed to 

meet the demands of its various con-

tracts. 

On the product side, ImStrat is a resel-

ler for RemoteView, a geospatial intel-

ligence software application, and for 

companies that capture high resolution 

imagery data. Fusing two of the best 

imagery data types together for client-

specific purposes is another specializa-

tion offered by this small, highly suc-

cessful local business. 

Over 80% of Imstrat’s business is over-

seas. Tom has marketing distributors 

and partners in key market areas all 

over Asia, Europe and the Middle East. 

In a nice twist on the vast array of Hi-

tachi products sold in North America, 

Hitachi has exclusive rights for the 

marketing of ImStrat products and 

services throughout Japan. 

In twelve years, ImStrat has trained 

over 2100 students from around the 

world—some overseas, and many here 

in Carleton Place. These are generally  

            …continued on page 4 

ImStrat Corporation…Strategic Imaging for the 21st Century! 

We are on the web! 

www.cpchamber.com 

 



Our grant service officially rolled out 

on January 14, 2009 at the Staples 

Networking Event.  We’re here to help 

businesses or non-profits  find re-

sources to benefit their bottom line, 

develop funding strategies, consult, 

write and/or review proposals. 

Right now we’re sorting through in-

quiries about the service and meeting 

with potential clients. 

Alwood Treatment Centre has bene-

fitted from our help with a letter of 

inquiry and we’ve directed them to 

other potential funding sources.  

We’re continuing to work with Arts 

Carleton Place with editing support. 

We are continuing to work with the 

databases and directories to find 

sources of funding for businesses and 

developing a spreadsheet to  track the 

many programs available to busi-

nesses and non-profits. 

Please contact Marion or Christine at 

(613) 257-1976 

 

 

 

  

Mark your calendars for March 26th !  

The chamber is proud to announce our 

2nd Annual Business Expo & AGM.  After 

last year’s success we knew we had to 

bring this event back to our members.  

With such a positive response to  last 

year’s event we realized we need a larger 

venue. This year we’ll be at the upstairs 

arena.  

2009’s AGM is important since a new ex-

ecutive will be elected by you, our mem-

bership. A detailed list of your board 

members and those seeking an executive 

position is attached to your newsletter.   

Call to book your table today as space is 

limited!  This is a fantastic opportunity to 

showcase your business and to demon-

strate your products and services!   

General Admission - $20.00 

8ft tables — $100 for Chamber Members 

8ft tables — $125 for non-members 

Sponsorship opportunities  are available 

—  please visit our website for details.  

We’ll be announcing Business Person of 

the Year at this event! I encourage you to 

nominate a deserving candidate. So many 

members of our Chamber go above and 

beyond the call of business to help our 

community.  Please complete the nomina-

tion form on our website and submit it to 

the office no later than Feb. 20th!  

Lastly, I’m thrilled to announce that this 

year’s guest speaker is Perrin Beatty, 

President of the Canadian Chamber 

of Commerce! Please join us! 

 

Grant Team Report 

Business Expo/AGM—and exciting guest speaker! 
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people with disposable incomes and 

per diems who require accommoda-

tion, meals and transportation along 

with computer hardware and software 

support. In Tom’s words “I need local 

stores to provide top of the line ser-

vices and products…and I need them 

to stay open later in order to allow the 

students to shop and enjoy Carleton 

Place—otherwise they’ll go to Ot-

tawa.” 

ImStrat is on the verge of a growth 

spurt, as contracts at home and 

abroad are in the process of being fi-

nalized. And when this happens 

“Carleton Place will…see new staff 

and more opportunities for local com-

panies to support ImStrat in its ex-

pansion process.” 

 

For more information, call 613-257-

5940 or send an email to im-

strat@imstrat.on.ca. 

 

 

 

Tax time is upon us once 

again and Laura Forbes, 

H&R Block is offering  mem-

bers and their employees a 

10% discount on tax prepa-

ration services.   

Please contact the Chamber 

office to obtain a coupon! 

 

If you are willing to partici-

pate in our Member 2 Mem-

ber benefit program, please 

contact the office! 

MEMBER 2 MEMBER        
BENEFITS 

...ImStrat Cont’d 

...Tourism Cont’d 

which includes a resource 
audit in all tourism sectors , 

identification of gaps, im-

provements and opportuni-

ties.  The process identifies 

core attractions, quality, 

satisfaction and the value of 

tourism.  Jim has arranged 

for fringe communities of 

Ottawa to be involved.  


